
2009-2010 Highlights for the College of Business 
 

1. Programmatic Achievements—Initiatives undertaken and outcomes achieved in the following areas: 
a. Student engagement and success 

1) To address capacity issues for non-business students additional courses were completed to support the 
Business & Entrepreneurship minor on-line. Outcome – increase SCHS 1534 (4430 total) 

2) The MBA program’s Integrated Business Project (IBP) continued to expand and improve.   Outcome – 
highest number of IBP teams (12) including projects for Tech Transfer Office, AgSci, COS, Hewlett-
Packard, OSHU, and SynNovation.  

3) The College continued to focus on developing and growing the MBA program and access to graduate 
business courses for non-MBA graduate students.  Intensive, fast-paced graduate-level courses were 
offered during the summer to prospective MBA students and non-MBA students. Outcome – graduated 
largest MBA class since 2002. Graduate business minor available during summer term.  

4) Collaboration with COS - Professional Science Master’s Program.  Outcome – graduate students in 
science taught by business faculty. 

5) In June the College awarded 15 students $1,000 scholarships from the Dean’s Leadership and 
Professional Achievement Award.  These students demonstrated the leadership and professional 
attributes the college wants to promote. These award winners are leaders in student clubs, ASOSU and 
active in experiential learning activities.  Outcome – Received 50 applications from qualified students 
this year. 

6) Established the Dean’s Student Leadership Advisory Committee composed of student leaders from COB 
student clubs and winners of the Dean’s Leadership and Professional Achievement Award.  Outcome – 
Opportunity for student leaders to network, be the student voice in college affairs, and serve as 
resource for the Dean and college.  Met with COE student leaders to start the process of bring COE 
and COB students together in relevant activities. 

7) Students from the OSU Investment Group (OSIG) joined the Dean and COB faculty member for a return 
trip to New York City to meet with OSU alums working on Wall Street.  Outcome – 11 students met with 
major investment houses representatives, connected with significant alumni, and continued to build 
informal channels for future graduates jobs.  

8) The Epsilon chapter of Beta Alpha Psi (BAP) was recognized as a superior chapter for the following 
activities: 
 BAP students coordinated the Chocolate Fantasy Auction for the Art Center and supported the Old 

Mill Auction 
 BAP students partnered with Junior Achievement and the OSU Federal Credit Union to teach in the 

local high schools and one middle school on the importance of financial literacy.   
 BAP supported the OSU Relay for Life with 27 volunteers and raised $1695.  
Outcomes – Growth opportunities for participating students and increased exposure of our 
accounting program to high school students and local community.  

9) The Close to the Customer (C2C) Project group celebrated its 5th year as a COB program.  Outcome -18 
students (from marketing, MIS, New Media , Engineering, and MBA) involved in high-impact 
experiential learning. URISC grant awarded to C2C student. 

10) The Austin Family Business Program delivered several initiatives focused on student success.  AFBP 
outcomes included: 
 The Family Business Management class provided 26 students with family businesses throughout 

Oregon as well as China and Liberia benefited from professional connections and skills developed in 
the course. 

 On-line Family Business Management course reached 144 students for the year with large 
participation from the OSU-Cascades campus. 

 The Family Business Student Conference hosted 45 students from five OUS school.  
11) The Austin Entrepreneurship Program@Weatherford Hall remained near full capacity of 290 students in 

residence at Weatherford.  AEP outcomes included: 
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 The American Dream Elevator Pitch Competition: Attended by 115 students and community 
members. 

 Building Your Business Plan Series, the Idea Challenge, and the Idea Networking Night: Ten separate 
events each of which attracted an average of 35 students and between 5 and 10 community 
members. 

 AEP provided 30 sponsored speaker events where students met participants at their businesses.  
Average student attendance was 25-30. 

 2010 National First Place Award in the Campbell Soup Company and International Students in Free 
Enterprise (SIFE) sponsored “Let’s CAN Hunger” Competition for the second year in a row. 

 AEP/SIFE team won their division at the April 2009 SIFE regional competition in San Francisco and 
competed in the SIFE national competition in Minneapolis. 
 

b. Research and its impact 
1) The college continued to promote opportunities for research excellence.  Besides travel and conference 

expenses, the college spent nearly $250,000 in direct support for research.  Outcomes included: 
 The college focused on emphasizing opportunities for undergraduate students to work on faculty 

research projects.  Marketing faculty received undergraduate research grant to work on “Motivation 
Behind University Giving.” 

 Seven COB faculty involved in C2C related market research projects covering such topics as fruit and 
vegetable consumption among low-income households as well as focus groups with leaders from 
Oregon’s wine industry. 

 NSF funding continued for the Teach Engineering project.  One faculty received NSF funding from a 
joint project with engineering faculty.  

 AFBP’s reserach initiative “Ties to the Land” continued with assessment results expected in 2010-
2011. 

 Associate Professor Zhaohui Wu was featured in the OSU Terra Magazine for his research on 
sustainable business practices and supply-chain management and how trust and values can benefit 
the bottom line. 

 College faculty met with counterparts in the College of Engineering to identify opportunities for 
collaboration within the Division.  Two research related goals have been identified for the Division: 

 Develop world class innovative talent 

 Drive research discoveries into external impact through commercialization 
 

c. Outreach and engagement – Initiatives to continue to advance the College as a partner of OSU and 
responsible for leadership in business.   
1) At the Annual Awards event, the College honored six COB most prominent alumni who achieved success 

in business.   The event also recognized four high school educators for sustained excellence in business 
education.  Outcome – 300 people in attendance.  

2) College hosted the Oregon CEO Summit:  Winning Strategies and Leadership in Difficult Times.    
Outcome - Over 150 people attended to hear panelists and guest speakers share business strategies 
for surviving and moving forward in a challenging economy. 

3) Hosted Larry Miller, president of the Portland Trail Blazers as part of the Dean’s Distinguished Lecture 
Series in September.  Outcome – Over 400 people attended the event to hear Mr. Miller discuss 
strategies to build the brand and reputation with his talk “Unifying People in a Championship 
Culture.” 

4) Hosted Don Robert (COB ’82), Chairman of CEO of Experian Group as part of the Dean’s Distinguished 
Lecture Series in October.  Outcome - Over 500 people attended the event to hear Mr. Robert share his 
presentation on The Power of Information. 
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5) Hosted Justin Rattner, Chief Technology Officer for Intel as part of the Dean’s Distinguished Lecture 
Series in May.  Outcome – Over 300 people attended to hear Mr. Rattner share his view of technology 
for the future. 

6) Accounting Professor Roger Graham was appointed by the Governor to the Oregon Board of 
Accountancy for a four-year term.  The Board is responsible for licensing and regulating CPAs and public 
accountants in Oregon.  Outcome – high visibility leadership role for director of OSU’s Accounting 
program. 

7) AFBP Family Business Awards event recognizing excellence in family business. Outcome – 254 people 
attended to honor preeminent family businesses.  The 2010 awards will recognize 13 family 
businesses from 119 nominations. 

8) AFBP Ties to the Land activities yielded the following outcomes:  
 Workshops presented in 14 states with curriculum materials being used in 30 states. 
 The number of Ties to the Land workshops put on by our partners doubled in 2009-10 from the 

previous year from 11 to 22. There were 575 Ties to the Land workbooks sold in 2009-10 to states 
across the country.  

 The USDA Forest Service granted nearly $300,000 over three years for putting on Ties to the Land 
Workshops in ID, WA, OR and CA.  The initiative will receive thirty-five thousand dollars of this 
funding will come directly to Ties for curriculum development and evaluation. 

9) AEP remained highly engaged and visible in the community.  Outcomes included:   
 Weatherford Awards event recognized six innovators with ties to Oregon – 250 people in 

attendance. 
 SIFE students partnered with OSU SMILE to educate underrepresented pre-university students 

about the importance of higher education.  Involved 11 SIFE students and 132 community students. 
 SIFE students, through E-Sharks and Ethical Enterprisers, presented introductory entrepreneurship 

and business ethics programs to middle school and high school students. Involved 10 SIFE students 
and 350 community students in Toledo, Albany, Prineville, Corvallis, and Salem. The Prineville 
segment was in partnership with Crook County Open Campus. 

 Hunger in the Homeland Tour and SIFE hunger initiative. In the summers of 2009 and 2010, SIFE 
students travelled across the nation and across Oregon to study hunger relief agencies including 
farming programs, food banks, kitchen training programs, and soup kitchens. Involved 25 SIFE 
students and thousands of community participants. In addition, SIFE students raised over 55,000 
pounds of food to support local Oregon food relief agencies. 

 Community engagement and economic development support: AEP Director Christopher Klemm is a 
member of the Business Enterprise Center (BEC) Board of Directors, and was on the executive 
committee of the 2009 Willamette Angel Conference. 

10) The College of Business continued collaborating with the Portland Tribune and Community Newspapers 
in recognizing outstanding Oregon and southwest Washington high school business educators.  
Outcome – Four award winners were recognized at the College’s Alumni and Business Partners 
Awards dinner held May 6 in Portland.  

11) The College’s Mark Van Patten served as chair of the 2009 Willamette Innovators Night (WiN09).  The 
event was co-sponsored by the Colleges of Business, Engineering and Science along with other local and 
state organizations.  WiN is the region’s premier showcase and network for innovation, 
entrepreneurship and economic development, fostering and providing a space for convergent efforts to 
improve the region’s economic vitality.  Outcome – Close to 1000 people attended the event, 
networked with and learned from innovators, entrepreneurs and policymakers of all types from the 
Willamette Valley region.   

12) The College continues to take a leadership role in WiN2010, expanding OSU’s engagement, building the 
event and strengthening the WiN network to encourage convergence and concerted effort toward 
economic development for the region. Outcome – A fully-partnered umbrella network and event to 
build and grow the Oregon innovation economy.  
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13) The College of Business participated in the planning and execution of the state’s first CIO summit 
through Mark. Van Patten’s participation on the Portland CIO Summit Executive Advisory Council.  
Outcome – Successful launch with 300 attendees of the state’s first professional development and 
networking conference for CIOs and IT executives.   

14) C2C embarked on a new initiative in collaboration with the OSU Foundation to develop and 
commercialize a new research tool known as the Building Community Initiative (BCI).  This tool provides 
development professionals a very powerful indicator of alumni interest in maintaining a close 
relationship with the institution and a donor’s propensity to give.  Outcome – With the assistance of 
OSU News and Media Communications, BCI has generated several press releases. 

15) Numerous faculty members joined with other OSU faculty in engaging with the Oregon Wine Research 
Institute.  Outcome – Business faculty and Agriculture Economic faculty will host a focus group of wine 
industry representatives to explore business research needs fall 2010. 

d. Community and diversity 
1) College representatives held follow-up meetings with the national and regional leaders of the National 

Black Masters in Business Administration Association (NBMBAA).  Outcome - Discussed opportunities 
for collaboration in recruiting African-American students into the MBA program. 

2) Members from the Dean’s Circle of Excellence worked closely with the dean to develop strategies to 
recruit diverse students to the undergraduate program and to recruit diverse alumni to the MBA 
program.  Outcome – DCE members energized and prepared to assist with recruiting 
underrepresented students. 

3) The College continued to support a culture that encourages a diversity of perspective.  Outcome – 
College brought in more than 150 business professionals to talk to students. 

4) The College sent an Hispanic MBA to attend the annual conference of the National Society of Hispanic 
MBAs (NSHMBA) in Minneapolis.  Outcome – Established connections with Seattle chapter and of 
NSHMBA. 

5) The Business Women’s Network continued to serve local professional and women business students in a 
formal mentoring program.  Outcome – Group now involves 60 women. 

6) AFBP is one of several partners awarded a 2010/11 USDA grant proposal to develop comprehensive 
instruction for beginning farmers. Two OSU staff members and leaders from three non-profit 
organizations, Oregon Tilth, MercyCorps Northwest and Ecotrust will be developing instruction in a 
sequence of topics to address the educational needs of Oregon’s beginning farmers and ranchers. 
Outcomes - MercyCorps Northwest is a key partner for AFBP with their management of The New 
American Farmer program, a farm incubator for immigrant farmers.  

 
e. International-level activities and accomplishments 

1) The College maintains its ties with international business exchange partners in Hong Kong, Australia, 
Norway, Sweden, Austria, Czech Republic, Germany, Denmark and Thailand.  Outcome - The College 
sent 104 students on exchange this year. 

2) The Bridging Experience Across Vocations (B.E.A.V.) project, jointly supported by the College and the 
University Honors College, completed its interviews with business professionals in Oregon and in 
Taiwan.  Outcome - business professionals' advice and their views on business related issues were 
recorded, and the video clips were posted on the College's website to be used for classroom 
instruction. 

3) The College hosted visiting scholars from Taiwan and Germany.  Outcome – Supported COB aspirations 
to develop international reputation for research. 

4) AEP is partnering with the Department of Health at George Washington University to present a boot 
camp in entrepreneurship and business practices in Antigua, Guatemala for local women from rural 
villages.  AEP students also partnered with the NGO As Green as it Gets to produce a fund raising video 
to support education in sustainable business practices for local entrepreneurs.  Outcome – AEP students 
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presented the skills and encouragement needed for the participants to establish a local marketing 
cooperative. 

5) The forestland agencies of Finland have expressed their interest in the AFBP Ties to the Land curriculum. 
The itinerary for visiting Finnish dignitaries has not been finalized. 

f. Other appropriate initiatives 
1) At the May 6 Alumni and Business Partner Awards dinner, Dean Kleinsorge announced publically that 

the College had received the lead gift for a new business building.  Ken and Joan Austin and the Reser 
family provided lead gifts. June 30, 2010, nearly $21M of the $25M goal in gifts required to receive 
matching state bonding for a $50M new building were secured.   Outcome –The public announcement 
for the new building generated tremendous excitement about the direction and future of the College. 

2) With the Austin gift and other building gifts, College reached $39.9M or 109% of its capital campaign 
goal of $36.5M.  Outcome – fundraising target met ahead of schedule.  New target includes $50M for 
new building - $86M total. 

3) The College business and accounting programs successfully completed their maintenance of 
accreditation reviews from the Association for the Advancement of Collegiate Schools of Business 
(AACSB).  Outcome – accreditation renewed for the next five years, no major deficiencies identified.  
AACSB review team’s report was very complimentary of the College’s plans and faculty activities. 

4) The MBA program completed its program review by the OSU Graduate Council.  Results are still pending 
but no significant negative findings are expected.  Outcome – Review team provided thorough review 
resulting in solid recommendations for the future of the MBA program. 

5) The 2009-2010 Weatherford Awards were repositioned and moved to Portland. The event was attended 
by 288 people including faculty, students, alumni, and politicians.  Outcomes – five distinguished 
entrepreneurs were recognized for life-time achievements. 

6) AEP sponsored five “Experiences in Entrepreneurship” brown bag faculty lunches which featured OSU 
faculty entrepreneurs.  Outcomes - faculty attendance averaged 12 per event. 

7) AEP presented a two-part workshop “Accelerating Innovation and Commercialization at OSU” workshop 
for OSU faculty that was funded by the National Collegiate Inventors and Innovators Alliance.   
Outcomes - 29 faculty participated.   

8) AFBP facilitated a very successful meeting of the Portland Family Firm Institute Study Group. This is one 
of the most active family business advisor professional development groups in the nation. Outcome - 
AFBP moderated a discussion of Portland’s prominent family business consultants with chief 
executive officers of three 100-year old companies.   

9) The College worked closely with OSU-Cascades to start a Hospitality Management program in Bend.  
Outcome – New tenure-track faculty member hired at OSU-Cascades for this program. 

2. Brief assessment of unit’s efforts in areas in (1): what worked; (2) areas that need improvement; (3) major 
barriers 
a. Student engagement and success 

1) Success stories.  
a. The College’s BAP chapter and Students in Free Enterprise maintains a tremendous reputation for its 

work in the local schools. 
b. The success of the Oregon State Investment Group has resulted in positive press and excellent 

recruiting of new members. 
c. The College continued support for student engagement and experiential learning opportunities.   

 BSG provided student internships for over 40 students. 

 The College of Business Information Services group provided work experience for 16 students.  A 
company that provides technology support and outsourcing services donated $5K to the COB-IS 
group in recognition of the quality training provided to student workers. 

 C2C students attended professional conferences, facilitated focus groups, fielded surveys and 
analyzed complex statistical data for clients, and gave formal presentations to client teams.  C2C 
is lauded by employers for providing profession-ready graduates who have the experience and 
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skills desired by employers.  This year, C2C graduates were hired by professional market 
research firms such as Insights Now and Market Strategies International.  Both of these firms 
stress the relevance and quality of the training our C2C students receive and noted that this 
training sets C2C graduates apart from their peers. 

 Family business student engagement programs have a sound framework, receive high 
evaluations from participants and are ready to scale up to include more students. 

 Project Management students received hands-on experience in planning, scheduling, organizing, 
and managing time-lines in overseeing charity related projects that generated donations and 
goodwill.  Since 2006 the Project Management course has generated over $60,000 in donations 
to charities resulting from course-related projects.  In 2009-2010 the course was extended over 
two terms to allow students to tackle larger, more complex projects. 

2) Areas for improvement. 
a. Average class sizes of 50 students/section limits faculty ability to provide more hands-on learning. 
b. MBA students desire career advising and placement services focused on their needs.   
c. MBA admissions process is slow and inefficient due to back and forth transactions with Graduate 

School.  COB approved to pilot taking full responsibility for graduate students. 
d. The College lacks the resources to offer more electives in the MBA program.  Students have 

indicated a desire to take additional MBA courses. 
e. The MBA program office lacks sufficient room and the professional look and feel expected for a 

quality program. 
3) Major barriers. 

a. Bexell classrooms are dated and inflexible in providing support for different pedagogical 
approaches.  The newly renovated Moss Adams accounting classroom provides a shining example of 
a modern classroom. 

b. Space constraints within Bexell limit opportunities for students to meet as teams.  
c. The MBA student meeting and lounge area is too small for the current MBA student population and 

will be woefully inadequate as the program grows 4X over the next five years.   
d. The MBA program offices in Bexell are sprinkled throughout the building ad hoc and do not provide 

the professional look and feel expected for a reputable MBA program. 
e. Space constraints in Bexell limit growth of BSG to provide more student internships.  

b. Research and its impact 
1) Success stories.  

a. One faculty member received tenure and promotion to Associate Professor.   
b. The college continued to award competitive grants ($8,000 per faculty) to five faculty to support 

summer funding for research and teaching innovations. 
c. Two new faculty took the lead in establishing monthly research seminars focused on innovation. 

2) Areas for improvement. 
a. The new Division of Business and Engineering has not yet led directly to more research collaboration 

but the number of formal and informal discussions among faculty in the two colleges has increased 
and should yield results. 

b. The college tracks annual productivity and quality of research journals.  The results remain steady 
but have not been increasing as much as desired.  Faculty productivity will likely be constrained as 
long as average class sizes remain at 50/section and teaching loads remain at 5-6 section per year.   

3) Major barriers. 
a. The college lacks the resources to support some of the expensive research databases desired by 

accounting, entrepreneurship and finance faculty. 
b. Support for business research requests (databases, computers) is not supported by the OSU 

research office.   
c. The service demands to transform the college place a heavy burden on the professors and associate 

professors and impacts their research productivity.  



College of Business 2009-2010 Highlights 

 7 

d. Budget constraints will likely increase the number of faculty preps and possibly curtail the current 
program that provides tenure-track faculty with a course release to support research. 

c. Outreach and engagement 
1) Success stories.  

a. BSG worked closely with ODOT to deliver a mission critical system that provides real-time traffic and 
road condition monitoring.  BSG also engaged with the Oregon Department of Human Services to 
develop an environmental public health tracking application. 

b. C2C provided market research and focus group services to several OSU and State agencies including 
OSU Extension Services and Dept of Human Services, OSU Wine Research Institute, OSU Dept of 
Wood Science and Technology, OSU Counseling and Psychological Services, College of Engineering, 
and College of Business MBA, and OSU Foundation. 

c. Family business cafes were an important outreach tool that provided insights about current issues 
for Oregon’s family businesses. Based on this feedback future programming will be developed 
around the specific issues of family business policy development and the use of outside boards in 
family business success.  The 25th Anniversary Celebration program was an overwhelming success 
and affirmed that with the right topic and a thoughtful forum the AFBP can bring many successful 
family business leaders together to network and discover new ways to improve their business. 

2) Areas for improvement.  
a. The college will continue to work on ideas for extending outreach opportunities throughout the 

state with a focus on the Portland metro area. 
b. AFBP’s statewide and regional visibility must improve. We have been concentrating our outreach in 

Portland and the Willamette Valley and in 2010/11 plan to host events in Eugene and Bend.   
3) Major barriers. 

a. The College had only one OSU Foundation assigned development officer working with the dean from 
November 2008 to July 1, 2009.  A second development officer was hired in summer 2009 and a 
third development officer should be added in late 2010. 

b. The small size and heavy service load of the faculty limits the college’s ability to develop executive 
education programs with internal resources.  

c. AFBP - The major barrier is funding to support intensive and targeted marketing efforts but we are 
working with the OSU Foundation to formalize donor opportunities and capitalize on the matching 
funds that are generously provided by Jim Coleman of E&J Gallo Wines.   

d. Community and diversity 
1) Success stories. 

a. The College completely revised and updated its Diversity Action Plan. 
b. In accordance with the Diversity Action Plan, faculty received training on understanding cultural 

differences at the annual faculty retreat. 
c. Faculty heard presentations from representatives from the OSU Office of Women’s Advancement & 

Gender Equity (WAGE) and the OSU Veterans Workgroup on “Helping Returning Veterans Transition 
to College.” 

d. The College successfully hired one female for a tenure-track position in 2009-2010.  
e. The College continued working to prepare faculty and students for the arrival of INTO students in fall 

2010 
2) Areas for improvement. 

a. More effective recruitment programs to attract a more diverse student population.   
b. Constant vigilance on diversity issues. 

3) Major barriers. 
a. Recruiting women faculty and faculty from underrepresented groups remains a challenge because 

of competitive salary, location and lack of jobs for dual career spouses. 
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b. Recruiting students from underrepresented groups also remains a challenge.  The college met with 
admissions personnel to determine what steps could be taken to improve recruiting of African-
American, Hispanic and Native American students into business. 

e. International-level activities 
1) Success stories. 

a. COB faculty have enjoyed success connecting with peers from international universities.  Several 
international faculty visited OSU on courtesy appointments.  An exchange faculty from Germany 
taught the International Business course during the summer. 

b. The Arthur Stonehill International Business Exchange remains popular with business students. 
2) Areas for improvement. 

a. The MBA program is ramping up to actively recruit more international students and ensure they 
have a satisfactory experience.  As part of this effort, the MBA program will work with INTO and ELI 
to ensure international students entering the MBA program possess the skills needed for success. 

3) Major barriers. 
a. The lack of resources impacts the ability to coordinate new partnerships and explore new 

opportunities for collaboration with international programs. 
b. Increased costs to students studying abroad due to currency values.   

3. Brief summary of major faculty and student awards 
a. Faculty recognition and awards 

 AEP Associate Director Sandy Neubaum named OSU Woman of Achievement for 2010. 
 College advisor Carol Leder received the Outstanding Advising Certificate of Merit from the National 

Academic Advising Association for 2010. 
 Two academic faculty members and the entire staff of advisors were named as Newcomb Fellows for 

meritorious and superior performance. 
 Three Dean’s Professorships in Excellence were awarded to Roger Graham, Jim McAlexander and Erik 

Larson. 
 Instructor Michael Curry and Assistant Professor Ted Khoury each received LL Stewart Faculty 

Development Awards. 
 Accounting faculty Roger Graham and Jared Moore provided information to the public on tax 

implications of Measures 66 and 67 and other tax changes. 
b. Student recognition and awards 

 Business student Julie Butler was selected as a recipient of the 2010 John T. Petters Foundation 
Scholarship.  The scholarship recognizes students who enhance their educational experience through 
international business study abroad and social entrepreneurship service programs. 

 The College awarded $470,094 in scholarship support in 2009-2010. 
 The Epsilon chapter of Beta Alpha Psi (BAP) was recognized again as a superior chapter.  Superior 

chapter status is the highest honor earned by a student chapter and is awarded only after significant 
professional service.  BAP is a key component in instilling a sense of professionalism in the education of 
accounting students at OSU.  The OSU chapter of BAP held close to 30 events which were directed at 
professional and charitable activities in 2009-2010.   
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Appendix 
 

Results and Outcomes  
1. Performance on college-level metrics  

Goal 1 - Provide Outstanding Academic Programs 
1.1 – Expenditures from grants and contracts - $91,880.  The college continues to expend funding received 

for its involvement in the NSF-sponsored K-12 TeachEngineering project.   
1.2 - The college had no invention disclosures. 
1.3 - The 2009-2010 percentage of U.S. minority students of total college enrollment was 16.6%. 

Goal 2 – Improve the Teaching and Learning Environment 
2.1 – College of Business 2008-2009 first-year retention rate (% within college/ % within OSU):   

66.9%/80.4%. 
2.2 – College of Business 2008-2009 six-year graduation (% within college/ % within OSU):  44.9%/64.4%.     
2.3 - The college graduated 511 undergraduate students in 2009-2010.  
2.4 - The MBA program graduated 54 students in 2009-2010.   
2.5 – The college had 72% of the seniors participate in student engagement activities in 2009-2010 based on 

118 respondents from the college’s exit survey.  The college defined student engagement activities as 
any type of experiential learning (e.g., international exchange, internships, part-time work in the 
student’s discipline, membership in student clubs, undergraduate thesis project). 

2.6 – The college’s Student Primary Major to Faculty FTE ratio for 2009-2010 was 45.3.  The college’s 
Student Course to Faculty FTE ratio for 2009-2010 was 25.9.   

Goal 3 – Increase Revenues 
3.1 – The college received research grant awards of $16,300 in 2009-2010. 

 AEP received a NCIAA grant for Accelerating Innovation.  
3.2 – The OSU Foundation lists the total of 2009-2010 private giving revenue at $18,948,561.    Private giving 

revenue increased significantly as the college announced lead gifts for the new business building.   
3.3 - The Business Solutions Group had contracts valued at $1,216,700 in 2009-2010.  BSG projections for 

2010-2011 are $1,150,000 from the following sources: 
 Architecture and application development for ODOT - $450,000 
 Testing for IT manufacturers - $600,000 
 BSG services - $100,000 

3.4 – The Close to the Customer Project had contracts for projects valued at $58,000.   
 

2. Initiatives to leverage E&G and other base resources and to improve administrative efficiencies 
1) Initiatives to leverage state resources 

a) The College received approval to increase the MBA tuition rate for 2010-2011.  This increase represents 
the third and final stage of a strategy to properly value OSU’s one-year MBA program while still keeping 
it competitive with other in-state MBA programs.  When fully implemented in fall 2010, the tuition hike 
should result in an additional $400,000 in revenue to support three new academic faculty positions. 

b) The Dean awarded four professors with three-year, renewable Professorships In Excellence 
($25,000/year) to be used to support them in their academic pursuit of excellence, and assist the college 
in achieving its mission and vision. 

c) The college provided students with work experience and paid $576,200 in salary support to students. 
2) Initiatives to improve administrative efficiencies 

a) The College added a position for a MBA coordinator to focus on student recruiting and internship and 
job placement.   

b) An additional undergraduate academic advisor will be added to improve the COB’s student to advisor 
ratio to 390:1. 

 
 


