
2008-2009 Highlights for the College of Business 
 

 

1. Programmatic Achievements—Initiatives undertaken and outcomes achieved in the 
following areas: 

a. Student engagement and success 
1) To address capacity issues for non-business students and to provide value to other on-

line majors, the college completed courses to support offering the Business & 
Entrepreneurship minor on-line through E-campus. Outcome – 2896 SCHs delivered 
on-line. 

2) The College created a graduate-level Business and Entrepreneurship Minor.  This minor 
dovetails with the existing MBA.  Outcome – Delivered summer 2009 – 13 students 
currently enrolled. 

3) The MBA program’s Integrated Business Project (IBP) continued to expand and 
improve.   Outcome – 5 OSU Tech Transfer projects, 1 OSHU project, and 1 
Boeing project. 

4) The new Accounting Information Systems (AIS) option has proven successful in 
attracting students.  Accounting students with an interest in MIS are now able to be 
certified through the Information Systems Audit and Control Association (ISACA) 
certification. This certificate reduces the time needed to be fully certified as an IT 
auditor.  Outcome – 15 students selected this option. 

5) Our BA 353 Professional Development course finished its second year with very 
positive results.  The College invited business professionals and recruiters to provide 
realistic interviews to students as part of the course-work.  The course will be expanded 
from nine to 15 sections next year.  The course is funded by contributions from the 
Dean’s Circle of Excellence members.  Outcome – 1,080 SCHs delivered.  

6) The College continued to focus on developing and growing the MBA program.  
Intensive, fast-paced graduate-level courses were offered during the summer to 
prospective MBA students who needed the foundational knowledge required for entry 
into the MBA program.  Outcome – 20% growth in past 2 years. 

7) In June the College awarded 11 students with $1,000 scholarships from the Dean’s 
Leadership and Professional Achievement Award.  These students demonstrated the 
leadership and professional attributes the college wants to promote. Three winners 
from 2008 renewed their awards.  These award winners are leaders in student clubs, 
ASOSU and active in experiential learning activities.  Outcome – Increased 
applications from 9 students last year to 39 quality applications this year. 

8) Students from the OSU Investment Group (OSIG) joined the Dean and COB faculty 
members for a return trip to New York City to meet with OSU alums working on Wall 
Street.  Outcome – 11 students met with major investment houses 
representatives, connected with significant alumni, and continued to build 
informal channels for future graduates jobs.  

9) The Epsilon chapter of Beta Alpha Psi (BAP) was recognized as a superior chapter.  
The BAP students act as Brass Media's Ambrassadors to the local high schools. 
BAP members visited the local high school and assisted students in understanding the 
importance of financial literacy by using examples high school students can relate.  They 
discussed buying their first car, attending prom for under $100, saving for college and 
the in's and out's of credit cards.  BAP students work with the teachers to gain access to 
their class and then participate in a informal setting and allow the high school students 
to ask questions.  Outcome – Increased exposure of our accounting program to 
high school students and relationship building with the high schools.  
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10) The Austin Family Business Program hosted the Family Business Student conference.  
Outcome – 63 participants from four universities including 44 family business 
students. 

11) College faculty took the initiative in setting up a workshop to assist graduating seniors 
with career advice during this tough job market.  Recruiters and employers shared tips 
and best practices with students on ways to keep their job prospects open and resumes 
current.  Outcome – 90 students were better prepared to enter job market. 

12) The Austin Entrepreneurship Program@Weatherford Hall continued to maintain near 
full capacity of 290 students in residence at Weatherford.  AEP received positive 
feedback for its shift to a more “freshman friendly” focus this year.    

 College faculty approved a proposal to expand the AEP BA 160 course series of 
Introduction to Entrepreneurship classes (BA 160, BA 161, and BA 162) which 
leads to the Certificate in Entrepreneurship.  The expanded BA 160 series will have 
six credits and serve as a substitute for the BA 101 Business Now.  Outcome - 
Reduce “time and money” costs of business education to residents of 
Weatherford already burdened with resource fees.  

 The Students in Free Enterprise developed the ThinkBlue reusable water bottle 
project that competed in the national sustainability projects topic competition. 
Outcome – received third place. 

 Students in Free Enterprise – 6000 mile road trip across U.S. to raise level of 
awareness of hunger in the homeland.  Outcome – Students gathered 
information about best practices to address childhood hunger that will result 
in teaching materials for 2009-2010 activities, raised the level of awareness of 
OSU and AEP nationally.  Campbell’s Soup recognized the effort by 
awarding the SIFE team 1st Place in the Hunger Awareness competition.  
The group will receive $3,000 and be featured in a Campbell's Print Ad. 

 Student in Free Enterprise worked on 13 projects involving financial literacy, 
sustainability, success skills, business ethics, and market economics.  Outcome – 
6,973 volunteer hours contributed by 39 members. 

 The AEP hosted the second New Enterprise Challenge business plan competition 
as part of the College’s attempt to change a campus culture to embrace innovation 
and commercialization.  The Challenge provided an opportunity for OSU students 
to present their business ideas to business experts including successful 
entrepreneurs, senior executives, venture advisors, and venture investors. The best 
business plans received cash awards: First Prize - $10,000; Second Prize - $5,000; 
Third Prize - $2,500.  Outcome: Increased the number of students and faculty 
from multi-disciplines to compete.  

 
b. Research and its impact 

1) The college continued to promote opportunities for research excellence.  Besides travel 
and conference expenses, the college spent nearly $100,000 in direct support for 
research.  Outcomes included: 

 Several business faculty received public attention from national media for their 
research.  Business faculty members were featured in the Register Guard, Statesman 
Journal, KVAL-TV and OPB. 

 Two senior faculty delivered a seminar on undergraduate research to attract 
business students to research projects.  

  Associate Professor Hal Koenig teamed with undergraduate business student 
Monee Madrigale to win one of the OSU Undergraduate Research Grants. 
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 The college focused on emphasizing opportunities for undergraduate students to 
work on faculty research projects.   

 NSF funding continued for the Teach Engineering project.  One faculty received 
NSF funding from a joint project with engineering faculty.  Two faculty received 
grant support from the Kaufman Foundation. 

 
c. Outreach and engagement – Initiatives to continue to advance the College as a partner of 

OSU and responsible for leadership in business.   
1) The College honored some of OSU’s most prominent alumni who achieved success in 

business during the 2009 Alumni and Business Partner Awards Dinner in Portland on 
May 7.   Distinguished alumni from each college received recognition at the event.  The 
event also recognized five high school educators for sustained excellence in business 
education.  Outcome – 350 people in attendance.  

2) The College hosted Alfred Lin, Chairman of Zappos.com as part of the Dean’s 
Distinguished Lecture Series.  Outcome - Over 500 people attended the event to 
hear Mr. Lin discuss innovative management practices and platforms for 
successful ventures. 

3) The Austin Family Business Program (AFBP) developed an on-line version of its family 
business management course.  The course has reached its enrollment cap of 30 for 
every term it has been offered.  Outcome – 26 students from family businesses 
enrolled in the spring course including students from China. 

4) AFBP also received a grant for $510,000 from the American Forest Foundation to 
support the Ties to the Land initiative with OSU Extension.  Outcome – a project 
manager for the Ties to the Land Initiative has been hired with the grant money. 

5) AFBP Family Business Awards event recognizing excellence in family business. 
Outcome – 250 people attended to honored 14 preeminent family businesses 
selected from 83 nominations. 

6) Other AFBP activities involved keynote presentations at the Oregon Growing 
Opportunities Summit and the Family Business Student Conference.  Outcome – 
AFBP activities reached close to 800 family businesses since June 2008. 

7) The college celebrated the 80th birthday of Weatherford Hall and the 5th anniversary of 
AEP in April. Outcome – 220 people in attendance.  AEP continued to expand and 
build upon success of AEP@Weatherford and the Visiting Fellows program.  AEP 
students met with 18 Visiting Fellows this year.  AEP held the first annual 
Entrepreneurs and & Innovators’ Recognition event.  This summer AEP and SIFE will 
be hosting 70 high school students for a week-long Young Entrepreneurs Business 
Week Camp.  Outcome – Continued growth and recognition for AEP.  

8) The College of Business continued collaborating with the Portland Tribune and 
Community Newspapers in recognizing outstanding Oregon and southwest 
Washington high school business educators.  Outcome - Four award winners were 
recognized at the College’s Alumni and Business Partners Awards dinner held 
May 7 in Portland.  

9) Numerous faculty members joined with other OSU faculty in engaging with the Oregon 
Wine Research Institute.  Outcome – Business faculty and Agriculture Economic 
faculty will host a focus group of wine industry representatives to explore 
business research needs fall 2010. 

d. Community and diversity 
1) College representatives met with the national and regional leaders of the National Black 

Masters in Business Administration Association (NBMBAA).  Outcome - Discussed 
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opportunities for collaboration in recruiting African-American students into the 
MBA program. 

2) The College continued to support a culture that encourages a diversity of perspective.  
Outcome – College brought in more than 150 business professionals to talk to 
students. 

3) The College engaged with the principal from Jefferson High School in Portland.  
Outcome - Discussed strategies to attract Oregon’s African-American high 
school students to study business at OSU. 

4) The Women’s Empowerment Exchange continued to serve local professional and 
women business students in a formal mentoring program.  Outcome – Group now 
involves 60 women. 

5) Two faculty members continued supporting the Hispanic Chamber Leadership Program 
for the Portland Hispanic Metropolitan Chamber.  Outcome – Increased COB 
exposure in Portland and demonstrated support for diversity initiatives. 

6) The College hosted visiting scholars from China and Denmark.  Outcome – 
Supported COB aspirations to develop international reputation for research. 

e. International-level activities and accomplishments 
1) The Dean completed a two-week trip to countries in SE Asia and the Western Pacific 

with visits in Singapore, Taipei, Hong Kong and Beijing.  Outcome - The trip 
resulted in collaboration and exchange opportunities for MBA students from 
Renmin University in Beijing and the completion of a formal exchange 
agreement with Singapore Management University. 

2) The College maintains its ties with international business exchange partners in Hong 
Kong, Australia, Norway, Sweden, Austria, Czech Republic, Germany, Denmark and 
Thailand.  Outcome - The College sent 97 students on exchange this year. 

f. Other appropriate initiatives 
1) The College focused its development efforts on finding a lead donor for a new business 

building.  The objective is to find a lead gift(s) for $12M-$15M of the $25M in gifts 
required to receive matching state bonding.  OSU Foundation sponsored a feasibility 
study to determine donor support for the project.  The feasibility student results were 
ratified by the Campaign Steering Committee and OSU leadership.  Outcome –The 
study identified 130 potential donors who are ready for a gift conversation once 
the building campaign goes public. 

2) College hit the 55% mark for its capital campaign goals.   
3) The College worked closely with OSU-Cascades to evaluate the potential for starting a 

Hospitality Management program in Bend.  Outcome – Category II proposals are 
ready to submit. 

2. Brief assessment of unit’s efforts in areas in (1): what worked; (2) areas that need 
improvement; (3) major barriers 

a. Student engagement and success 
1) Success stories.  

a. The accounting program faculty members were recognized as a group at OSU 
day and received the Student Learning and Success Teamwork Award for their 
work with accounting students.  College of Business accounting students placed 
second during the 2009 Berntson Porter/ University of Washington Master of 
Professional Accounting Tax Competition in Seattle. Students solved complex 
tax-planning problems and received prize money after competing against 
university teams across the Pacific Northwest. 



College of Business 2008-2009 Highlights 

 5 

b. Business advisor Carol Leder received a Certificate of Merit from the National 
Academic Advising Association. 

c. The College of Business IS group and the Business Solutions Group (BSG) 
enjoyed success in helping student workers prepare for jobs in information 
technology.  Over 60 students gained valuable experience while working on and 
supporting information technology related projects. 

d. Faculty and students participated in a number of class fieldtrips to regional 
business sites and manufacturing plants.   

e. The College continued support for student engagement and experiential 
learning opportunities.   

 BSG provided student internships for over 40 students. 

 Project Management students received hands-on experience in planning, 
scheduling, organizing, and managing time-lines in overseeing charity 
related projects that generated donations and goodwill.  BA 462 Project 
Management course generated over $12,000 in donations resulting from 
course-related projects.  In 2009-2010 the course will be extended over 
two terms to allow students to tackle larger, more complex projects. 

 This past year, C2C mentored and trained 30 students as they created 
solutions to solve real world marketing challenges.  

 C2C project revenues for 2008-2009 were approximately $170,300 based 
on projects/contracts with the following clients:  Gerber Inc., Oregon 
Freeze Dry, OSU Federal Credit Union, University Housing and Dining 
Services, Terra Magazine, Synergies Magazine, OSU Extension Service, 
Oregon Wave Energy Trust, and OSU Foundation. 

2) Areas for improvement. 
a. Backlog for enrollment in core courses has created access issues for business 

students. 
b. Average class sizes of 50 students/section limits faculty ability to provide more 

hands-on learning. 
c. MBA students desire career advising and placement services focused on their 

needs. 
d. The College lacks the resources to offer more electives in the MBA program.  

Students have indicated a desire to take additional MBA courses. 
3) Major barriers. 

a. Space constraints within Bexell limit opportunities for students to meet as 
teams.  

b. Space constraints in Bexell limit growth of BSG to provide more student 
internships.  

b. Research and its impact 
1) Success stories.  

a. The college focused on undergraduate research this year.  Eleven faculty 
reported working on research with support from undergraduate students.  
Associate Professor Hal Koenig teamed with student Monee Madrigale to win 
one of the OSU Undergraduate Research Grants.  The research project for 
OSU Extension is producing a profile of fruit and vegetable consumption and 
attitudes in the food stamp population in four counties in Oregon. This data 
will be used by an advertising agency to create a campaign to encourage fruit 
and vegetable consumption. 
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b. Four faculty members received tenure and promotion to Associate Professor.  
These promotions will ease the service burden on previously tenured faculty. 

c. The college awarded the KPMG Fellowship and the Mary Ellen Phillips 
Professorship to provide research support for accounting scholars.   

d. The college continued to award competitive grants ($8,000 per faculty) to five 
faculty to support summer funding for research and teaching innovations. 

e. The new entrepreneurship faculty enjoyed success in publishing research.  
Assistant Professor Ted Khoury received a grant from the Kaufman Group and 
also received a Best Paper award at the Academy of Management meetings. 

f. Two new faculty took the lead in establishing monthly research seminars 
focused on innovation. 

2) Areas for improvement. 
a. The college tracks annual productivity and quality of research journals.  The 

results have been steady but have not been increasing as much as desired.  The 
productivity numbers should increase as the newer faculty members start having 
success with their publications..  However, faculty productivity will likely be 
impacted as long as average class sizes remain at 50/section.   

3) Major barriers. 
a. The college lacks the resources to support some of the expensive research 

databases desired by accounting, entrepreneurship and finance faculty. 
b. Support for business research requests (databases, computers) is not supported 

by the OSU research office.   
c. The service demands to transform the college place a heavy burden on the 

professors and associate professors and impacts their research productivity.  
d. Budget constraints will likely increase the number of faculty preps and possibly 

curtail the current program that provides tenure-track faculty with a course 
release to support research. 

c. Outreach and engagement 
1) Success stories.  

a. The AEP strategic planning efforts have resulted in focus and increased 
opportunities for finding new resources for the program.  

b. AFBP strategic planning and collaboration with forestry success. 
c. BSG worked closely with ODOT to deliver a mission critical system that 

provides real-time traffic and road condition monitoring.  BSG also worked 
with the City of Corvallis in providing consulting expertise to   

2) Areas for improvement.  
a. The college will continue to work on ideas for extending outreach opportunities 

throughout the state with a focus on the Portland metro area. 
3) Major barriers. 

a. The College had only one development officer working with the dean from 
November to July 1.  More assistance was needed and fundraising declined 
because of it.   

b. The small size and heavy service load of the faculty limits the college’s ability to 
develop executive education programs with internal resources.   

d. Community and diversity 
1) Success stories. 

a. The College completely revised and updated its Diversity Action Plan. 
b. The College successfully hired one female for a tenure-track position in 2009-

2010. Two new female tenure-track faculty started in 2008-2009. 
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c. Several faculty and advisors attended the OSU training on teaching cultural 
awareness in the classroom.  The College will continue working to prepare 
faculty and students for the arrival of INTO students. 

d. The College completed a faculty and staff climate survey.  Results were reported 
and faculty discussed ways to improve  

2) Areas for improvement. 
a. More effective recruitment programs to attract a more diverse student population.   
b. Constant vigilance on diversity issues is difficult.  More effective models or 

processes need to be explored. 
3) Major barriers. 

a. Recruiting faculty from underrepresented groups remains a challenge because of 
competitive salary and location. 

b. Recruiting students from underrepresented groups also remains a challenge.  
The college met with admissions personnel to determine what steps could be 
taken to improve recruiting of African-American, Hispanic and Native 
American students into business. 

e. International-level activities 
1) Success stories. 

a. The Dean completed a successful visit to several western Pacific countries and 
visited alumni and universities in Hong Kong, Taipei, Singapore and Beijing.  
The College expects to see growth in MBA students enrolling from Renmin 
University in Beijing, launched an exchange with Singapore Management 
University, and will sponsor University Honors College student team 
developing relationships in Taiwan. 

b. The Arthur Stonehill International Business Exchange remains popular with 
business students. 

2) Areas for improvement. 
a. The MBA program will continue to actively recruit more international students 

and ensure they have a satisfactory experience.  As part of this effort, the MBA 
program will work with INTO and ELI to ensure international students 
entering the MBA program possess the skills needed for success. 

3) Major barriers. 
a. The lack of resources impacts the ability to coordinate new partnerships and 

explore new opportunities for collaboration with international programs. 
b. Increased costs to students studying abroad due to currency values.   

3. Brief summary of major faculty and student awards 
a. Faculty recognition and awards 

 The College’s accounting faculty group was selected by the Faculty Recognition and 
Awards Committee for the 2008 OSU Student Learning and Success Teamwork Award. 

 Two academic faculty members were named as Newcomb Fellows for meritorious and 
superior performance 

 Four Dean’s Professorships in Excellence were awarded to Roger Graham, Jim 
McAlexander, Erik Larson and Ray Brooks. 

 The Mary Ellen Phillips Professorship in accounting was awarded to Jared Moore. 

 Byron Marshall received the KPMG fellowship award. 

 Assistant Professor Ted Khoury received a Best Paper award at the Academy of 
Management meetings. 

b. Student recognition and awards 

 The College awarded $394,400 in scholarship support in 2008-2009. 



College of Business 2008-2009 Highlights 

 8 

 A business student was named one of 20 international scholars for 2009 by the John T. 
Petters Foundation and will receive $6,000.  The student will participate in the College’s 
Arthur Stonehill International Exchange to the University of Lund in Sweden.  The 
same student also earned a prestigious internship with the private investment bank of 
Kleinwort Benson in London. 

 A team of business and engineering students developed a plan for marketing specialty 
chemicals that outperformed 11 other teams in the annual Enterprise Challenge, hosted 
by Oregon State University's Austin Entrepreneurship Program.  The winning team was 
Northwest Phytoproducts, which sought funding to begin production of the specialty 
chemical shikimic acid, which can be used in a flu antiviral medication. 

 The Epsilon chapter of Beta Alpha Psi (BAP) was recognized as a superior chapter.  
Superior chapter status is the highest honor earned by a student chapter and is awarded 
only after significant professional service.  BAP is a key component in instilling a sense 
of professionalism in the education of accounting students at OSU.  The OSU chapter 
of BAP held close to 30 events which were directed at professional and charitable 
activities in 2008-2009.  The Epsilon chapter students teamed with Brass Media (a local 
not-for-profit) to educate high schools students on financial literacy.   

 A team of four accounting students from Oregon State University’s College of Business 
finished second out of 15 teams competing in the 2009 Berntson Porter/ University of 
Washington Master of Professional Accounting Tax Competition in Seattle in January 
2009.    

 
Results and Outcomes  
 

1. Performance on college-level metrics  
Goal 1 - Provide Outstanding Academic Programs 

1.1 – Expenditures from grants and contracts - $65,713.  The college continues to expend 
funding received for its involvement in the NSF-sponsored K-12 TeachEngineering project.   
1.2 - The college had no invention disclosures. 
1.3 - The 2008-2009 percentage of U.S. minority students of total college enrollment was 
15.6%. 

Goal 2 – Improve the Teaching and Learning Environment 
2.1 – College of Business 2007-2008 first-year retention rate (% within college/ % within 
OSU):   61.1%/76.9%. 
2.2 – College of Business 2007-2008 six-year graduation (% within college/ % within OSU):  
40.5%/60.1%.     
2.3 - The college graduated 551 undergraduate students in 2008-2009.  
2.4 - The MBA program graduated 51 students in 2008-2009.   
2.5 – The college had 78% of the seniors participate in student engagement activities in 2008-
2009 based on 128 respondents from the college’s exit survey.  The college defined student 
engagement activities as any type of experiential learning (e.g., international exchange, 
internships, part-time work in the student’s discipline, membership in student clubs, 
undergraduate thesis project). 
2.6 – The college’s Student Primary Major to Faculty FTE ratio for 2008-2009 was 42.4.  The 
college’s Student Course to Faculty FTE ratio for 2008-2009 was 24.7.   

Goal 3 – Increase Revenues 
3.1 – The college received research grant awards of $91,523 in 2008-2009. 

 Associate Professor Rene Reitsma received 2009-2009 grant support from the 
NSF to continue his efforts with the K-12 TeachEngineering project.  
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 AEP Director Chris Klemm, Assistant Professors Ted Khoury and Jimmy Yang 
also received research grant awards. 

3.2 – The OSU Foundation lists the total of 2008-2009 private giving revenue at $5,118,385.    
Private giving revenue for the past year increased significantly as the college continued the 
momentum for the capital campaign.   
3.3 - The Business Solutions Group had contracts valued at $1,359,600 in 2008-2009.  Due to 
challenges with the economy the Business Solution Group expects revenue to dip to 
$1,040,000 for 2009-2010 from the following sources: 

 Architecture and application development for ODOT - $340,000 

 Testing for IT manufacturers - $550,000 

 Process analysis and systems development for City of Corvallis - $60,000 

 BSG services - $90,000 
3.4 – The Close to the Customer Project had contracts for projects valued at $170,300.   

 
2. Initiatives to leverage E&G and other base resources and to improve administrative 

efficiencies 
1) Initiatives to leverage state resources 

a) The College received approval to increase the MBA tuition rate for 2009-2010.  This 
increase represents the second stage of a strategy to properly value OSU’s one-year MBA 
program while still keeping it competitive with other in-state MBA programs.  When the 
tuition hike is fully implemented in fall 2010, it should result in an additional $400,000 in 
revenue to support three new academic faculty positions. 

b) The Dean continued to invest development funds ($100,000) to leverage faculty salaries 
for summer research support.   

c) The Dean awarded four professors with three-year, renewable Professorships In 
Excellence ($25,000/year) to be used to support them in their academic pursuit of 
excellence, and assist the college in achieving its mission and vision. 

d) The college provided students with work experience and paid $540,350 in salary support 
to students. 

2) Initiatives to improve administrative efficiencies 
a) The College added a position for a research assistant to help prepare for the upcoming 

accreditation and OSU graduate council program reviews in 2010.  The person filling this 
position has also picked up many of the MBA program coordination and administrative 
support responsibilities.    

b) The college established a position for a communications and marketing manager to 
support the college programs.  Unfortunately, this position was not continued due to 
budget shortfalls. 

 


