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College of Business Highlights 2010-2011 

Programmatic Achievements—Brief list of key Initiatives undertaken and outcomes achieved in the 
following areas: 
 
Student engagement and success – initiatives included: 

 Grow the graduate student population and align offerings to leverage OSU strengths and 
student demand.  Outcomes:   
o New Master of Business Administration in Accounting (MBAA) degree currently in process for 

formal OUS approval.  
o The current MBA program is branded as “Commercialization” and two new tracks have been 

added to include a New Clean Technology program and a research thesis option. 
o Initiated planning and discussions to develop partnerships for a potential healthcare-based 

MBA track.   

 Improve graduate student experience and indicators of success through improved processes and 
information systems.  Outcomes: 
o MBA program office has been working with the Registrar and other departments to create 

transcript-visible areas of concentration and Degree Works capability for MBA students. 
o Created better tracking system for job placement for MBA graduates.   
o MBA program assumed responsibility for managing its own admissions process to provide a 

streamlined and high-touch application and admission process for prospective students.   

 Continued investment in students’ high impact experiential learning opportunities.  Outcomes: 
o A new full-time career services advisor was hired who is actively collaborating with faculty to 

promote the importance and value of internships in an effort to reach more students. 
o More than 70 student internships provided through COB innovative fee-for-service programs – 

Business Solutions Group (BSG) and Close to the Customer Project (C2C).  
o More than 15,000 hours of community service provided by students in business clubs.  
o Finance students in Oregon State Investment Group (OSIG) traveled to New York City to 

observe and experience the world of financial professionals and five members competed in 
the CFA Society Global Equity Research Competition in February. 

o Students competed in the tax challenge and ethics debate at the University of Arizona.  
o Information Systems Audit and Control Association recertified the Accounting and Business 

Information Systems curriculum, one of only eight higher learning institutions in the country 
to receive this recognition.  Graduates of the program qualify for one year of work experience 
toward the Certified Information Systems Auditor designation. 

o Each student enrolled in BA 479, Business Telecommunications and Networking, received 
$100 credit towards accessing Amazon Web Services (AWS) due to in-kind grants awarded by 
AWS.  Students gained hands-on skills in using Amazon’s web-based cloud services while 
learning about opportunities and challenges associated with cloud computing. 

o Members from the Students in Information Management (SIM) club completed two 
consulting/learning projects to support COB operations involving cloud-based computing, 
multi-tiered architecture, and advanced SQL and XML processing.  The group created 
prototypes to facilitate handling student evaluation of teaching data and automate the display 
of faculty scholarship on the College website. 

 Create programs of destination for Cascades campus.  Outcome: 
o Launched a new four-year degree in hospitality management at Cascades campus – only 

program of the kind in the state.   
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 Create opportunities for students to engage more with faculty and business professionals that 
develops leadership and team skills.  Outcomes: 
o Students from the Dean’s Student Leadership Council created their own nomination and 

award process to recognize six outstanding faculty members this year.  
o Beta Alpha Psi presented at least 20 different financial professionals from as far away as 

Seattle to speak to students on a weekly basis.  The group also hosted two seminar sessions 
highlighting professionals from the areas of tax and accounting information systems exposing 
students to a wide variety of industry options from local CPA firms, large auditing firms, 
federal government, and large corporations.   

o Students in Free Enterprise (SIFE) continue their work to combat hunger; raising over 70,000 
pounds of food for local food banks, teaching financial literacy and market economic 
principles at local schools, and participating in the planning and execution of a state-wide 
hunger conference to be held in January 2012.  During the 2010-11 school year, SIFE students 
logged over 8,600 community service hours. 

o Twenty SIM students attended a Portland Society for Information Management meeting, met 
with IT leaders at Standard Insurance, toured a large INTEL data facility, and listened to a 
presentation on IT healthcare from Kaiser Permanente. 

o OSU BIS students volunteered at the Portland SIM golf tournament, raising $10,000 in 
scholarships for OSU BIS students. 

o Fifteen members of the BIS Advisory Council participated in a meeting with 35 BIS students 
and offered practical advice for students, answering questions about trends and careers. 

o Students from family businesses attending Oregon universities and colleges participated in the 
2011 Family Business Student Conference, “Where Future Family Business Leaders Gather”. 
Students were able to network, tour, and attend an outstanding presentation from second 
generation Co-President Alison Sokol Blosser of the Sokol Blosser Winery. 

o AFBP is offering a UEngage freshman academic skills class for family business students and a 
process of identification of family business students in online admissions data.  

o AEP hosted the “Building Your Killer Business Plan” series to assist students in gaining 
experience and providing would-be entrepreneurs from the community with resources to 
develop their strategy.  

o The Weatherford Competitions, consisting of both the American Dream Elevator Pitch 
Competition and Business Plan Competitions, were attended by more than 50 individuals with 
eight of the original twelve teams competing in the finals.  

 
Research and its impact - initiatives included: 

 Promote research excellence and business and engineering division opportunities. Outcomes: 
o Launched Tech Tuesdays with College of Engineering to promote cross-discipline research and 

curriculum development. More than 60 different faculty participated over a 4-month period. 
o Faculty members attended various professional conferences presenting research.  COB faculty 

published 26 articles and another 16 were accepted in peer-reviewed academic journals.  
Research highlights: 
 Research published by lead author John Becker-Blease relating to gender differences in 

executive turnover was quoted in mainstream Time Magazine and various other 
publications. 

 Lead author Dave Berger recently published timely research in the Global Finance Journal 
addressing the shift from investment in smaller companies to larger multinational 
corporations during international market crises. 
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o AFBP:  A journal article has been submitted to the Journal of Forestry which highlights the 
findings of a one year longitudinal study of forest-owning families who participated in Ties to 
the Land workshops.   The findings indicate important results that will help reduce the loss of 
private forest land through intergenerational transfer.  

 
Outreach and engagement – initiatives included: 

  Continue to advance the College as an essential partner of OSU and responsible for leadership 
in business.  Outcomes: 
o The College hosted the Oregon CEO Summit - Innovation:  Driving Success in the New 

Economy with approximately 180 people in attendance.  
o The 10th Annual OSU College of Business Alumni and Distinguished Business Partner Awards 

dinner was held in Portland with 250 people in attendance. 
o The College hosted the founder and CEO of Keen Footwear Company, James Curleigh, as part 

of the Dean’s Distinguished Lecture Series.  Mr. Curleigh discussed re-thinking traditional 
business strategies and the shift to an environmentally sustainable model.   Over 700 people 
attended. 

o A new position was created and recently filled, Executive Director of Industry Relations, with 
the purpose of enhancing current relationships with area employers as well as garnering new 
ones. 

o The College was a lead sponsor with OSU at “The Most Admired Oregon Businesses” luncheon 
in Portland. 

 Continued leadership in providing outreach for regional entrepreneurs and family businesses. 
Outcomes: 
o AEP provided two “Entrepreneurs in Residence” lecture series, which included a public 

lecture, faculty luncheon, and fireside chat with the entrepreneur open to students.    
o The 2011 Weatherford Awards hosted by AEP was a sold-out event in Portland honoring six 

lifelong entrepreneurs and innovators.   
o COB was a sponsor for Willamette Innovators Night, the largest annual gathering of 

entrepreneurs in the Willamette Valley.   
o AFBP has been involved in an active outreach campaign including workshops and partnership 

development activities:   
 AFBP Business for Breakfast series was launched with immediate success.  
 AFBP was invited to partner with East Multnomah Soil and Water Conservation District to 

present a workshop on farm succession planning at McMenamin’s Edgefield Inn. 
 More than 100 nominations were received for The Excellence in Family Business Awards.   

At the November 2011 ceremony, thirteen family businesses will be recognized along with 
two individuals.  

 AFBP website includes “Advisor Search” capability to list professional family business 
advisors that have been recommended by past Excellence in Family Business Award 
honorees.   

 AFBP developed curriculum that was presented in collaboration with AFBP Board 
members and Michael Stalker, CFA for “Advising Family Businesses for Generations of 
Success”.   

 In 2010, Ties to the Land workshops were given in 9 states with curriculum materials being 
used by 554 workshop attendees. The sales of DVDs and workbooks were up 85 percent 
over 2009.  
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 The USDA Forest Service granted nearly $300,000 over three years to provide Ties to the 
Land Workshops in ID, WA, OR and CA.  AFBP Ties to the Land program will receive 
$35,000 for curriculum development and evaluation. 

 AFBP data are now part of the College’s Salesforce enterprise customer relationship 
management (CRM) system. As the first experiential program to support the College CRM 
system, AFBP will leverage system-wide information to support the relationship 
management of AFBP clients. 
 

Community and diversity – initiatives included: 

 Continued support for OSU goals to promote community and diversity.   Outcomes: 
o Of the twelve new junior faculty recruited for the College, five are female and five are from 

ethnic minorities.   
o AEP continued to host The Network which provides monthly seminars for both professional 

women within the local business community and female business students.   
o Two OSU staff members and leaders from three non-profit organizations will be developing 

instruction in a sequence of topics to address the educational needs of Oregon’s beginning 
farmers and ranchers.  MercyCorps Northwest is a key partner because of their management 
of The New American Farmer program, a farm incubator for immigrant farmers.    
 

International-level activities and accomplishments – initiatives included: 

 Promoting international opportunities to ensure students can compete in a global economy.  
Outcomes: 
o SIFE students created and implemented LOS SUENOS DE LA TIERRA (Dreams of the Land), a 

micro-lending project in San Miguel, Guatemala.  To date, SIFE students have made four trips 
to this highland region and have provided 18 microloans and two small business grants.  In 
addition, students teach entrepreneurship skills and assist with business plan development.   

o COB enrollees for AY 2011 included over 400 international students from a variety of regions 
including Asia, the Middle East, Africa, Europe and Central America.  International students 
attending COB from various backgrounds enhance the OSU business students’ experience as 
well as the international student.  Significant additional revenue is also generated with 
international enrollments. 

o COB students participated in international exchanges with our partner institutions in Australia, 
Europe, and Asia.  More than 70 students studied abroad resulting in a diverse cultural and 
educational experience for them as well as exposure to OSU for potential interested students 
in those exchange institutions.  

 
Other appropriate initiatives 

 Preparing the College for the future.  Outcomes: 
o The College selected THA architectural firm for the new building design and has been holding 

regular focus group meetings with faculty, staff, and students to collaborate on components 
of the new building.  Funding has been secured and the pre-construction phase of the new 
building is on-track with the proposed timeline. 

o The Austin Family Business Program Board of Ambassadors, a 16-member advisory board of 
prominent family business leaders and professional business advisors, met to develop the 
AFBP Director position description and to provide feedback on family business internships.  
Board members were actively involved in the search and selection of the permanent director. 

o Two new advisory councils for finance and business information systems were formed 
engaging more than 20 external stakeholders in college activities. 
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Brief assessment of unit’s efforts in areas in (1) what worked; (2) areas that need improvement; (3) 
major barriers 

 
Student engagement and success 

 Success stories: 
o Hiring of new full-time internship and career services coordinator to assist business students 

in getting internships and finding jobs. 
o The College supports some highly active student clubs which are involved in the local 

community providing leadership opportunities for students and positive exposure for the 
College and OSU. 

o Continued success of experiential learning programs such as C2C and BSG in providing 
students with hands-on experience working with paying customers.  

o Thanks to a donation of three 46” flat screen displays from Planar, Inc., the COB was able to 
provide MBA students with a quality team room that was well received. 

 Areas needing improvement: 
o Based on survey feedback, MBA students report the need for enhanced career advising and 

placement support. 
o Student rate of participation in internships and other experiential learning dropped from 70% 

to 60% while the goal is 85%. 

 Major barriers: 
o Lack of space for MBA program administration and student meeting areas. 
o Lack of space for BSG to expand operations and provide more student internships. 
o Lack of space for C2C staff and students to meet with customers and provide full complement 

of market research services. 
 

Research and its impact 

 Success stories: 
o One faculty member received tenure and was promoted to Associate Professor and another 

was promoted to Senior Instructor.  
o Assistant Professor in Finance, John Becker-Blease, is selected for the Aspen Institute’s 2011 

Faculty Pioneer Award – Rising Start category. 
o College established a new position of Associate Dean for Research and Faculty Development 

with the intent of providing faculty and instructional faculty with mentoring and resource 
support for success. 

o  Primarily to support finance and accounting research, the WRDs database has been secured 
through funding from the College, the accounting program, and the library and installed in the 
library to provide access for all OSU scholars. 

 Areas for improvement: 
o Opportunities for faculty to develop collaborative research projects with colleagues in the 

Division of Business and Engineering continue to be explored.   The Division hosted monthly 
“Tech-Tuesday” events to promote interaction among faculty from both colleges. 

 Major barriers: 
o Service demands and relatively high teaching loads for senior faculty impact their research 

productivity. Note teaching loads for active senior faculty will be reduced in coming year. 
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Outreach and engagement, including international-level activities 

 Success stories: 
o COB continues to offer international exposure to students through active faculty exchanges 

from peer international universities.   One exchange faculty member from Germany has 
returned to teach each of the past two years.   

o Partnership with the Honors College resulted in an international research project in which four 
students traveled to Taiwan and another group to China to interview companies under the 
direction of an Associate Faculty member.   

 Areas for improvement: 
o An increased presence in Portland metro area which should be aided with the recent hires of 

dual-based AFBP Director and Industry Relations Director. 
o Preparation and cultural awareness training for arrival of incoming INTO students. 
o Education of international students on behavior expected of successful COB students. 
o The second cohort of MBA Pathway students generated some disappointing results.  The 

program has worked with INTO to raise entrance standards and has adjusted the curriculum 
for the upcoming fall term. 

 Major barriers: 
o Lack of depth in senior faculty precludes more active involvement in outreach activities for 

their discipline areas. 
 

Community and diversity 

 Success stories: 
o Recent appointments increase both faculty ethnic and gender diversity as well as add two 

dual-career members in mechanical engineering and atmospheric sciences.   

 Areas for improvement: 
o Increased diversity in MBA and undergraduate student populations. 

 Major barriers: 
o Competitive salaries remain an issue for attracting quality faculty from underrepresented 

groups. 
o Lack of scholarship funds for attracting quality students from underrepresented groups. 
 

Brief summary of major faculty and student awards 
 

Faculty recognition and awards 
o Ted Khoury’s research involving international treaty adoption in developing countries was 

highlighted by the National Science Foundation. 
o Larry Brown was adopted into the Oregon Cooperative Hall of Fame in recognition of his 

service to numerous agricultural cooperatives over the years. 

o Zhaoui Wu and co-authors received a National Science Foundation grant in excess of $300,000 
for their proposal regarding sustainable manufacturing process networks.  

 

o Nancy King received “Best Academic Paper” award by the blind review panel for the Computer 
Law and Security Review Journal at the Fifth International Conference on Legal, Security, and 
Privacy Issues in IT Law in Barcelona, Spain.  

o Steve Lawton received the Faculty Award for the AFBP Excellence in Family Business Awards. 
o Ping Hsieh was recognized as the Outstanding University Honors College Faculty Member of 

the Year. 
o Don Neubaum was honored with the prestigious OSU Faculty Teaching Excellence Award.   
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Student recognition and awards 

o The Epsilon chapter of Beta Alpha Psi (BAP) has been recognized as a superior chapter for the 
following activities: 
 Hosted and managed the BAP Regional Meeting in Portland where over 161 BAP students 

participated from 14 universities in the NW region.  Received an honorable mention 
award for their work in teaching financial literacy to area high school students. 

 Volunteered in various auctions and events which raise money for scholarships and 
charities.  Served as guest speakers at many of LBCC accounting classes regarding 
accounting careers and options in college.  Overall the group logged 1289 professional 
hours and 953 service hours. 

 Presented numerous accounting professionals and companies at weekly OSU chapter 
meetings including a “Meet the Firms” recruiting night in which 25 firms and organizations 
participated. 

o The OSU Students in Free Enterprise (SIFE) group was honored by a visit from the CEO of 
Campbell Soup Company in recognition of their achievements in the “Let’s Can Hunger” 
competitions.  The group also won SIFE USA regional competition honors and placed among 
the top twenty out of more than 600 college and university teams in the North American SIFE 
competition. 

o A dual BIS and Accounting student received funding from the DeLoach scholarship program in 
the Honors College to develop interactive IT materials for the IT audit course (ACTG 420) and 
is serving on a university-wide committee that is evaluating a major IT service change. 

o Three COB students received a John T Petters Foundation scholarship which was awarded to 
only eleven deserving students nation-wide.  These scholarships support international study 
abroad and social entrepreneurship service programs.  

o The College awarded 19 scholarships from the Dean’s Leadership and Professional 
Achievement Award Fund.  As a requirement to apply, these exemplary students have 
demonstrated achievement and leadership in the classroom as well as in student 
organizations and community service projects. 

 
Results and Outcomes - Performance on college-level metrics  

 
Goal 1 - Provide Outstanding Academic Programs 

1.1 – Expenditures from grants and contracts - $87,900.  The College continues to expend 
funding received for its involvement in the NSF-sponsored K-12 TeachEngineering 
project.   

1.2 - The College had no invention disclosures. 
1.3 - The 2010-11 percentage of U.S. minority students of total college enrollment was 16.9%.  

Goal 2 – Improve the Teaching and Learning Environment 
2.1 – College of Business 2009-2010 first-year retention rate (% within college/ % within OSU):   

63.3%/82.3%. 
2.2 – College of Business 2009-2010 six-year graduation (% within college/ % within OSU):  

42.1%/60.5%. 
2.3 - The College graduated 498 undergraduate students in 2010-2011.  
2.4 - The MBA program graduated 49 students in 2010-2011.   
2.5 – The College had more than 60% of the seniors participate in student engagement 

activities in 2010-11 based on 71 respondents from the college’s exit survey.  The 
college defined student engagement activities as any type of experiential learning (e.g., 
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international exchange, internships, part-time work in the student’s discipline, 
membership in student clubs, undergraduate thesis project).  

2.6 – The College’s Student Primary Major to Faculty FTE ratio for 2010-11 was 42.5.  The 
College’s Student Course to Faculty FTE ratio for 2010-11 was 24.1.   

Goal 3 – Increase Revenues 
3.1 – The College received research grant awards of more than $80,000 in 2010-11. 
3.2 – The OSU Foundation lists the total of 2010-11 private giving revenue at $13,292,753.    

This total represents the second largest year ever in private giving revenue as the 
College continued securing gifts for the new business school building.   

3.3 - The Business Solutions Group had contracts valued at $1,594,500 in 2010-11. 
3.4 – The Close to the Customer Project had contracts for projects valued at more than 

$80,000.   
 
Initiatives to leverage E&G and other base resources and to improve administrative efficiencies.   
 

 Initiatives to leverage state and other resources 
o The College received approval to increase the MBA tuition rate for 2010-2011.  This increase 

represents the third and final stage of a strategy to properly value OSU’s one-year MBA 
program while still keeping it competitive with other in-state MBA programs.  Increased 
revenue as a result of the MBA tuition hike in 2010-11 generated an additional $358,000. 

o Through a generous donation from Microsoft, COB was given licenses along with technical 
support, for Microsoft Dynamics GP, an enterprise resource planning (ERP) system.  More than 
500 students have benefitted from using the ERP system in the classroom and have gained 
practical experience conducting hypothetical business sales processes. 

o The College benefitted from license donations for a cloud-based customer relationship 
management system valued at approximately $33,000 through the Salesforce.com 
Foundation. 

o The College provided students with work experience and paid nearly half a million in salary 
support to students. 

o The College leveraged $69,000 in funding from the Technology Resource Fund to upgrade the 
50-seat Bexell 324 computer classroom with virtual desktop capabilities.  This project 
represents the first pilot of virtual desktop technology at OSU and significantly increases the 
flexibility and desirability of this classroom. 
 

 Initiatives to improve administrative efficiencies 
o The College added two positions focused on external relations.  The positions included a 

career services and internship advisor to assist students with finding internship opportunities.  
An Executive Director for Industry Relations was added to enhance the College’s ability to 
nurture partnerships with industry and government officials for the purpose of job placement, 
MBA recruiting, COB program growth, and faculty research opportunities.  The College also 
filled the vacant position of Director of Austin Family Business Program with a well-qualified 
individual who will be focused on developing Portland area relationships. 

o The College added an Associate Dean for Research and Faculty Development with the purpose 
of assisting and mentoring new tenure-track faculty with their research programs.  The 
position also supports all instructional faculty with mentoring for teaching.  

 
 


