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College of Business Highlights 2013-2014 

 

1. Brief list of key initiatives undertaken and noteworthy outcomes achieved in the following areas: 
Student engagement and success 

 Improve undergraduate student retention and enrich their college experience.  Outcomes: 
o The COB participated in OSU’s Students Taking Academic Responsibility (STAR) initiative.  The advising 

office scheduled student success focused appointments with first year business and SDHE freshmen on 
academic warning and probation.  We are currently tracking data on COB students on OSU academic 
warning/probation/suspension to assess trends over time using Salesforce reporting features. 

o Contacted COB seniors on OSU academic probation and all Business students with below C- grade in a 
major course to strongly encourage them to meet with an advisor.   

o Advising interacted with a total of 683 new fall 2013 admits over summer 2013.  
o Completed approximately 9,780 student appointments throughout the year. 
o Completed 1,239 total audits during the 2013-2014 AY (696 business majors; 292 business minors; 214 

DHE majors; 37 DHE minors. 

 Instill a college-wide culture of business ethics.  Outcome: 
o Under the leadership of the students serving on the Dean’s Student Leadership Circle, COB students 

developed and faculty adopted the COB Honor Code which highlights the importance of Integrity, 
Respect and Responsibility.  

o COB faculty developed a new course, MGMT 459 – Managing Ethics and Corporate Social Responsibility.  

 Grow the graduate student population and align offerings to leverage OSU strengths and student 
demand.  Outcomes: 
o The PhD in Business Administration degree was shepherded through the approval process by Associate 

Professor Jared Moore and was approved by the Oregon Board of Higher Education in November 2013.  
The degree offers options in Accounting and Innovation/Commercialization.  The COB successfully 
recruited the first cohort of seven students (three in Accounting and four in 
Innovation/Commercialization), and they will start in fall 2014.  

o The Master of Accountancy and Business Administration Program (A-MBA) enrolled its second class in 
the fall of 2013.  Eleven students began the Program with eight graduating in June 2014 and two 
scheduled to graduate in the fall of 2014.   

o Along with their regular coursework the A-MBA students provided financial reporting consulting for the 
Commercialization and the Clean Technology Integrated Business Plan teams.  All ten students from the 
2013 A-MBA class obtained employment in accounting following graduation.  

o 85 students graduated with an MBA degree, including 41 in Commercialization/Clean Technology, nine 
with an Accountancy degree and three who developed a Research Thesis. Global Operations and 
Marketing were new tracks that graduated 28 and four students, respectively.  

o Wealth Management track was launched in fall 2013 with 22 students to graduate in winter 2015.  
o The MBA in Executive Leadership, offered in partnership with Ecampus in an online/hybrid format, has 

an enrollment of 23 students in its first year. The face-to-face portion is about two classes per class, per 
term and offered in Portland.  It was also approved to begin being launched in Bend in fall 2014.  

o An additional track in Business Analytics (Big Data) was approved and will begin on campus in fall 2014.  

 Improve graduate student experience and indicators of success through improved processes and 
information systems.  Outcomes: 
o Continued developing and extending COB’s Salesforce.com to support tracking MBA leads, current 

students and post-graduation plans. 
o SDHE supported 16 graduate students in assistantships during the 2013-2014 academic year.   
o To improve the quality of the SDHE graduate program, admission requirements criteria have been 

revised to set a minimum GRE scores and to include a list of essay questions that better measure 
students’ research interests, experience, capabilities and potentials.  

 Continued investment in students’ high impact experiential learning opportunities.  Outcomes: 
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o The Career Success Center (CSC) engaged over 1600 undergraduate and MBA students this academic 
year through visits to the CSC for assistance with career advice.  The CSC conducted Industry 
Information Sessions that drew over 140 students, and Mock Interviews involving 120 employers.   

o In collaboration with the discipline directors for BIS and Finance the CSC hosted a BIS Meet the Firms 
Night that introduced 75 students to 20 employers looking for BIS interns and graduates, and a Finance 
Speed Dating Night where 95 finance majors learned about the variety of careers available in finance 
from 30 employers. 

o The CSC conducted a day long Sophomore Boot camp during which professionals and faculty highlighted 
each of the business majors and provided workshops on resumes, self-branding and LinkedIn.  The event 
involved 65 students and 20 professionals and faculty.   

o Austin Entrepreneurship Program (AEP) offered new experiential, entrepreneurial thinking, case-based 
course.  18 VIP guests presented industry scenarios to the class.  Guests included Phillip Swan, Bert 
Sperling and John Stirek. 

o AEP created B-Engaged which is the College of Business version of U-Engage, specifically designed for 
Weatherford residents and provided over 120 students the opportunity to be engaged in a living 
learning community.  . 

o AEP created the Weatherford Garage course series for students interested in becoming entrepreneurial 
leaders. BA161 focuses on designing a business plan – developing skills in a wide array of business 
topics.  In BA162, student teams were given microloans to implement their business plans. 

o Austin Lab course allowed students to turn an idea into a real, viable business enterprise. This year 13 
student teams developed a business model, conducted market research, and designed a working 
prototype all with coaching and mentorship from faculty and successful entrepreneurs. 

o Students enrolled in ACTG 420 “Accounting Information Systems and Analysis and Design” continued 
participating in audits of IT units across the campus to evaluate control processes and procedures.   

o Weatherford Garage/Austin Lab Makerspace was added to Weatherford Hall as a product design and 
production lab.  This space provides 3D printers, textile printing, and fabrication equipment. 

o Under the guidance of Associate Professor Byron Marshall and the COB-IS staff, 21 BIS students 
participated in a variety of real-world IT projects.  Students invested over 400 hours of time on the 
projects which included card swipe attendance program, refining Extract/Transform/Load processes for 
Salesforce, Office 365 group creation, Excel tutorial, Python HTML table generator, and Austin Hall 
electronic access data loading.  

o SIM club students worked with the Portland Society for Information Management (SIM) on a STEM 
outreach program which pairs IS professionals with students in presenting to middle school classrooms 
to promote Science, Technology, Engineering, and Math careers.  This year 14 OSU SIM club students 
participated, presenting in 34 class sessions. This project involved over 100 hours of student time. 

o The College placed 40 students in MECOP internships. 
o The SDHE Internship Program had another successful year of fostering experiential learning 

opportunities to nearly 100 students. This represents 56 different companies and 45 new internships. 
o In partnership with Dream Coordinators, nine SDHE students completed internships during summer 

2013.  During summer 2014, seven students will complete domestic internships, and four students will 
complete an international internship through Dream Careers. 

o The 28th annual SDHE Career Symposium “Designing for Tomorrow’s Business, Innovating Yourself 
Today” was attended by over 350 OSU students, 20 faculty members, and 60+ industry representatives. 

o Estimate that students in business clubs again generated more than 15,000 hours of community service. 

 Create programs of destination for Cascades campus.  Outcome: 
o OSU-Cascades business program took in its first class of students pursuing the accountancy major.  
o The hybrid MBA in Executive Leadership is offered in Bend starting fall 2014.  

 Create opportunities for students to engage more with faculty and business professionals that develops 
leadership and team skills.  Outcomes: 
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o As part of the Austin Fellows Program over 20 speakers presented to AEP students. Notable speakers 
included Ken Thrasher (former CEO of Fred Meyers), Jesse Coombs (International Kayaker), and Jaymes 
Winters (CEO Blue Leopard Capital). 

o AEP Social Venture Challenge involved hosting a social venture challenge in honor of social entrepreneur 
Adam Braun, the founder of Pencils of Promise. 

o Accounting faculty reported over 30 invited guest speakers participated in accounting classes and/or 
Beta Alpha Psi meetings.   

o COB Women’s Network provides professional women in the Corvallis community and female OSU 
students the opportunity to attend networking events and business workshops.  Over 20 students and 
professional women participate in the mentoring program. 

o OSU’s Epsilon chapter of Beta Alpha Psi accounting club maintained a busy schedule throughout the 
year starting with the annual “Meet the Firms” event in the fall.  The members also volunteered their 
time to support Junior Achievement through financial literacy teaching in local schools, the Zonta 
auction, the Tax Career Symposium, the Old Mill auction, the “Chocolate Fantasy” event benefiting the 
Arts Center of Corvallis, and Relay for Life. 

o Over 25 business executives and venture capitalists participated as judges for the annual MBA 
Integrated Business Project competition. 

o The OSU Fashion Organization presented the 24th annual Recycled Fashion Show, “Trashin' Fashion”, to 
OSU students, faculty, and staff and community residents.  

o A group of accounting students started a new student club, the OSU IMA Student Chapter (affiliated 
with the Portland Chapter of the Institute of Management Accountants). 

o The 10th annual DHE Spring Fashion Show, “Gilded Noir”, held May 23, 2014, highlighted apparel design 
collections showcasing 95 garments created by 26 Apparel Design students. The 15 members of the 
student leadership team gained valuable professional development experience in writing a grant 
proposal for funding, planning, and producing a major event and problem solving skills through real 
world experience..  

o Two dozen SDHE undergrad students and two faculty members attended the MAGIC Marketplace in Las 
Vegas, February 18-20, 2014. MAGIC is the world’s largest tradeshow for the apparel industry consisting 
of nine markets where thousands of retailers have access to over 5,000 brands on display.  

o The Family Business Management senior seminar enrolled 16 students.  Future family business leaders 
continue to benefit from this course and consider it a valuable part of their undergraduate experience.   

o The 2014 Family Business Student Conference featured COB alumnus and third generation CEO Domonic 
Biggi, of Beaverton Foods as the key speaker at a business luncheon in Portland.   

o Enactus is an international service organization which allows students to use their classroom knowledge 
to create real-world change. A sample of the projects this year included: 
 Sueños De La Tierra: Work in Central America, including Nicaragua and Guatemala, providing 

microloans, community grants, business development, sanitation, and water projects. 
 Fighting Hunger in the Homeland: Working in Oregon and nationwide, OSU Enactus has collected 

over 100,000 lbs of food and founded and managed an emergency food pantry in Hebo, Oregon. 
 Community Connections: Students used business skills to work with local businesses.  Projects this 

year included creating a marketing plan for the Corvallis Homeless Shelter Coalition. 
Research and its impact 

 Research highlights: 
o Business faculty has had numerous publications in premier journals in the field, including Journal of 

Consumer Research, Journal of Operations Management, Organization Science, Journal of Management, 
Harvard Environmental Law Review, Organizational Behavior and Human Decision Processes, and 
Journal of Product and Innovation Management. 

o Zhaohui Wu won the Citations of Excellence Award for 2013 from Emerald Publishing.  Wu’s 2009 article 
“Building a more complete theory of sustainable supply chain management using case studies of 10 
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exemplars,” originally published in the Journal of Supply Chain Management, was chosen as one of the 
top 50 articles with proven impact since its publication date. These distinguished annual awards 
recognize the 50 most outstanding articles published by the top 300 management journals in the world, 
including, for example, Harvard Business Review, Journal of Marketing, Journal of Finance, Strategic 
Management Journal, MIT Sloan Management Review, and McKinsey Quarterly.  According to Google 
Scholar, Wu’s article has been cited 224 times. 

o Oregon State University and the Austin Family Business Program hosted the 10th Annual Family 
Enterprise Research Conference with nearly 100 academic attendees from over a dozen countries from 
around the world. 

o COB business faculty had over 30 peer reviewed journal articles accepted or published. 
o COB SDHE faculty published 14 research papers, and 4 more are “in press.”   

Outreach and engagement, including international-level activities  

  Continue to advance the College as an essential partner of OSU and responsible for leadership in business.  
Outcomes: 
o The key annual external event in Portland combined the 13th Annual College of Business Alumni and 

Business Partner Awards and the Weatherford Awards into one Celebration of Excellence, engaging 
alumni, business partners, students, faculty, and staff.  More than 400 people attended this event which 
honored two business partners, four distinguished alumni and two entrepreneurs.  

o In light of the college’s ethics initiative, the 2014 Dean’s Distinguished Lecture series focused on the 
topic and hosted:  
 Francesca Gino, an Associate Professor at Harvard and author, to discuss ethics, judgment, and 

decision making.  
 John Hall, CEO of 16 Degree Advisory, to discuss making ethical decisions when success is defined by 

profits.  
 Combined these events engaged more than 1,400 students, faculty and OSU and Corvallis 

community members.  
o At the 2014 Convocation, alumnus Brian Oliver, Executive Vice President of Aequitas Capital 

Management, addressed more than 60 students and their families.  
o During Homecoming 2013, hosted a luncheon for students and a presentation titled “No Blueprint: 

Design Thinking, Gateway to Opportunity,” featuring graphic design alumnus Darrin Crescenzi.   
o In collaboration with the Alumni Association, the COB organized and hosted Business Round table and 

Regional Design Network events. Four key round table events include the State of the University that 
hosts 500+ individuals and three smaller events.  These events engaged more than 850 business people.  

o Organized and hosted alumni and industry events at Nike and Intel, engaging alumni working at those 
companies and also giving the platform for the Dean to tell the COB growth story.  

o The COB invested in an advertising campaign and sponsorship opportunities with Portland Business 
Journal to create awareness about the COB, the MBA program and our alumni. The weekly buy reached 
more than 10,000 subscribers, for a total of nearly 300,000 impressions in the print publication.  

o The Executive Director for Industry Relations engaged the business community and industry through 
over 150 contacts.  The contacts receive information about the College and OSU, and our focus on 
developing highly qualified students ready to compete in an innovation economy.     

 Continued leadership in providing outreach for regional entrepreneurs and family businesses. Outcomes: 
o The COB partnered with Office of Commercialization and Corporate Development and University 

Partnerships to launch the OSU Advantage Accelerator. To date, 17 entrepreneurs/clients have been a 
part of the program.  

o AFBP outreach programming reached over 5,300 family business owners.   
o The Family Business 360 innovative breakfast series reached over 300 family business owners.   
o New Excellence in Family Business Awards categories are being recognized to promote three principles 

of family business excellence.  
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o As part of the College of Business Roger Dettering Endowment AFBP will be preparing a full day program 
in Austin Hall for Oregon’s Century Farms and Rancher families.   

 Promoting international opportunities to ensure students can compete in a global economy.  Outcomes: 
o The college had 99 business students participate in international exchanges to partner universities in 

Europe, Asia and Australia.  Twelve students from OSU Enactus participated in international travel to 
Nicaragua under the guidance of AEP Director Sandy Neubaum.  Assistant Professor Anthony Klotz 
coordinated a four-week Cross Cultural Management course in London for eleven students for summer 
2014.  Two students participated in the INTO China program during summer 2013. 

o A new study abroad program with Academia Italiana (AI) in Italy was approved.  Four SDHE students will 
have completed the study abroad program at AI by end of summer 2014.  During early summer 2014, 12 
DHE students participated in the European study tour “Architecture, Interiors, and Dress of Western.” 

o An exchange program with Hanyang University, Seoul, Korea has been formally approved. Two SDHE 
students will study at Hanyang and two students from Hanyang will study at OSU during fall 2014. 

o Nineteen SDHE students studied abroad during the 2013-2014 school year with American 
Intercontinental University/Regent’s College in London, England. 

Community and diversity – initiatives included: 

 Continued support for OSU goals to promote community and diversity.   Outcomes: 
o Arabic Language Advisor for INTO presented on cultural considerations for students from Middle East.   
o The Women’s Exchange in Family Business was launched with two events for 28 people during the year.   

 Preparing the College for the future.  Outcomes: 
o The Austin Hall building project remains on schedule and within budget and will be ready for classes for 

fall 2014.  The College successfully fundraised $32M in private donations which was matched by the 
state’s contribution of $24.1M. 

o Business and SDHE faculty continued work to integrate SDHE into the COB. Integration focused on 
Promotion and Tenure, Periodic Review of Performance, and the Third Year Pre-Tenure Review.  

o The College completed initial planning for a “Phase II” construction project and received OSU approval 
for a location NW of Austin Hall.  Phase II will serve as the future home of graduate business programs, 
School of DHE and experiential learning spaces.   

2. Assessment of the efforts (1) success stories; (2) areas that need improvement; (3) major barriers. 
Student engagement and success: 

 Success stories 
o The development and implementation of a strategic plan for the CSC helped with organization and 

messaging about the CSC both to students and employers.   
o The Nolij scanning project to convert student paper records into electronic records was very successful 

and provides advisors with easy access to student information.   
o Successfully merged and cross-trained DHE and Business advising ambassadors. 
o Conducting focus groups with students to assess the best way to communicate with them resulted in the 

development of the weekly CSC newsletter, class and club visits and a social media campaign. 
o Employers are now more familiar with the work of the CSC and are beginning to rely on CSC for advice in 

recruiting.  Recruiters know where to go and who to contact to learn about recruiting opportunities.   
o Developing a social media campaign allowed the CSC to mobilize students and highlight student, 

employer and faculty success with engaging content.  
o New SDHE core curriculum provides opportunity for a design minor or certificate via Ecampus.   
o Existing Milam spaces have been cleaned and reconfigured to bring Graphic Design classes to Milam. 
o With curriculum revisions, the number of DHE sections has been cut without increasing class size.  

    Areas needing improvement 
o OSU and COB have a continued need for better ways to collect student information on non-credit 

internships and post-graduation plans. 
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o Emailing seniors on probation had no visible results.  Emailing below C- students had impact on a small 
number of students.  More work needed on this approach. 

o CSC relationships with faculty are developing but need to be stronger.  Students consider faculty as their 
most trusted advisors for students so it is important that faculty are aware of CSC efforts.   

o  In the future, the social media content needs to be more focused and tied to COB promotions and 
events, and posting needs to be streamlined and increased.  

o Informing students about job preparation and placement services available to them. 
o COB will continue planning and activities to instill a culture that promotes academic integrity. 
o Due to resource constraints, classroom technology systems in SDHE classrooms are extremely outdated.  
o More faculty and student participation are needed to build a significant network to generate greater 

demand for next generation family business education. 

 Major barriers 
o Additional space is needed to expand Austin Lab/Weatherford Garage Makerspace. 
o Additional funds to enhance our experiential learning offerings. 
o The timing of when students begin their career exploration is a major barrier to their success.  Reaching 

students as freshmen and sophomores will allow them to do more career exploration before they 
commit to a major.  

o Administrative time required to implement retention processes takes away from meaningful advising.    
o DHE continues to be hampered by its limited diversification of revenue.   

Research and its impact: 

 Success stories 
o Business faculty continued enjoying access to the Wharton Research Database which received funding 

from the College, the accounting program, the research office and the library.  The COB expanded its 
access to research databases in anticipation of the new PhD program.   

o Two business faculty members received tenure and promotion to Associate Professor. 
o The behavioral research lab planned for Austin Hall remains on track.  The lab will increase the COB’s 

ability to partner and conduct cross disciplinary research with other units. 
o One undergraduate student in UESP was selected as the recipient of a $1,000 award from the URSA 

Engagement from university to work on research.  

 Areas needing improvement: 
o Activities to develop collaborative research projects with colleagues in the Division of Business and 

Engineering continued with some success but room for improvement remains. 
o Need to recruit more COB faculty to recognize the value of engaging family owned business CEO’s.   

 Major barriers: 
o Until Austin Hall comes online the College continues to face severe shortages in effective office space 

and conference rooms which impacts research activities. 
o The College has a sizeable number of new faculty hires who are not aware of the family business 

education focus at OSU and the potential impact of family business research. 
o Securing financial data from closely held family businesses for research purposes and the limited 

availability of competitive research publications are major barriers to family business research. 
Outreach and engagement, including international-level activities 

 Success stories 
o Associate Professor of Finance Jimmy Yang conducted research and presented his findings at major 

universities in Taiwan to facilitate the international relationship between Taiwanese universities and 
OSU in direct support of the internationalization of OSU.  

o COB continues to offer international exposure to students through active faculty exchanges from peer 
international universities.    

o Over 5,000 family business members experienced an AFBP family business education activity in 2013-14. 
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o Continued to work with OSUF to add partners through the Corporate Partners Program.  The college has 
signed 13 partners to date with a commitment to pay $10K annually for three years.    

o Each business discipline established an advisory council group to provide industry insight. 

 Areas needing improvement: 
o Need to improve internal processes related to coordination and information exchange on COB outreach 

and engagement activities. 
o More preparation and cultural awareness training needed for incoming INTO students. 
o Richer data collection is needed to monitor the progress of families in planning for succession. 

 Major barriers: 
o Lack of depth in senior faculty precludes more active involvement in outreach activities for their 

discipline areas. 
o Limited AFBP funds for promotion restrict available time to make personal invitations and to fund large-

scale media coverage that can improve attendance. 
o Identifying meaningful metrics to capture family business learning is a significant challenge. 

Community and diversity 

 Success stories: 
o Recent appointments increased both ethnic and gender diversity in faculty. 
o The College International Student Taskforce was successful in integrating a small number of 

international students into the greater community through work with the public school system.  This 
pilot will be used more broadly in the coming year.  

 Areas needing improvement: 
o Diversity in faculty and students. 
o More family business community awareness needed for programming focus on women.  

 Major barriers: 
o Competitive salaries remain an issue for attracting quality faculty from underrepresented groups. 
o Lack of scholarship funds for attracting quality students from underrepresented groups. 
o Programming for women family business leaders requires intensive preparation and planning.    

3. Brief Summary of major faculty and student awards 
Faculty recognition and awards 

o In 2013, OSU accounting program graduates scored higher on all four sections of the unified Certified 
Public Accountancy exam than the national average and higher on three of the four sections than the 
Oregon average helping Oregon earn the third highest exam scores in 2013.   

o Professor Roger Graham was reappointed by Governor Kitzhaber to a second three-year term on the 
Oregon Board of Accountancy.  Graham was also reappointed to a second one-year term and Chair of 
the Investment Committee of the Oregon University’s Optional Retirement Plans.    

o The Oregon State Investment Group finished 1st out of 20 universities in the D.A. Davidson Student 
Investment Program during the 2013-14 academic year.   

o Fashion-schools.org ranked the OSU/SDHE Merchandising Management program #5 in their list of the 
“Top 75 Fashion Merchandising Schools in the US” and ranked the Apparel Design program #11 in “Top 
75 Fashion Design Schools in the US.” 

o Three proposals from SDHE faculty received the L.L. Stewart Development funds.  
o Assistant Professor Pauline Schilpzand received the Betty and Forrest Simmons Excellence in Graduate 

Teaching Award. 
o Instructor Gene Young received the Byron L. Newton Award for Excellence in Teaching. 
o Associate Professor Zhaohui Wu received the Excellence in Scholarship Award. 
o Jayne Andersen received the Outstanding Professional Faculty and Staff Service Award. 
o Doug Weir received the College Service Award. 
o Professor Roger Graham received the College Service Outreach Award. 
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o Associate Professor Colleen Bee, Instructor Brigitte Cluver, Malcolm LeMay and Robin Silveira received 
Newcomb Fellow Awards. 

o Brigitte Cluver was selected to receive the OSU Faculty Teaching Excellence Award. 
Student recognition and awards 

o Enactus students won national awards for Hunger in the Homeland and Sueños De La Tierra projects. 
o Austin Lab teams won Audience Choice and 2nd Place in OSU Vs UO Shark Tank. 
o Austin Lab Team, Bosky, won Portland pitching competition Pitchlandia and was accepted in the 

Advantage Accelerator. 
o The Epsilon chapter of Beta Alpha Psi was again recognized as a superior chapter.  Under the leadership 

of Amy Bourne, the Epsilon Chapter has far exceeded the baseline requirements of Beta Alpha Psi and 
has excelled in the areas of academics, professionalism, and leadership.     

o More than 50 undergraduate students and four graduate students received scholarships and/or SDHE 
Awards during the SDHE Academic Excellence event to celebrate student academic accomplishments. 

o SDHE graduate student received the Interior Design Educators Council Special Project Award in 2014. 
o Three SDHE undergraduate students received the 2014 ITAA Undergraduate Best Paper award and the 

Best Poster award for the COB at the Celebrating Undergraduate Excellence event. 
4. Summary of key initiatives to leverage E&G and other resources and to improve administrative efficiencies. 

 Initiatives to leverage state and other resources 
o The COB differential tuition was used for adding more small sections of business core courses and 

additional resources for internship and career placement support.   
o The College received donated switching equipment valued at $80,000 from the Corvallis HP facility.  The 

HP switch equipment will be installed as the core switches for Austin Hall. 
o The College leveraged funding from the Technology Resource Fund to maintain the Bexell computer labs 

with virtual desktop technology.  The technology will be transferred to Austin Hall computer labs. 
o The College provided over 150 students with work experience and paid nearly half a million in salary. 
o Just over $56,000 were awarded in grant support to assist AFBP faculty in developing new curriculum in 

family business education.  

 Initiatives to improve administrative efficiencies 
o In preparation for move into Austin Hall and to reduce amount of document storage, the COB 

successfully completed Nolij scanning project which resulted in over 100,000 documents scanned.  The 
COB advising office successfully completed transition to paperless advising. 

Results and Outcomes - Performance on college-level metrics  
Goal 1 - Provide Outstanding Academic Programs 

1.1 - The College had no invention disclosures. 
1.2 - The 2013-14 percentage of U.S. minority students of total college enrollment was 18.2%.  

Goal 2 – Improve the Teaching and Learning Environment 
2.1 – College of Business 2012-2013 first-year retention rate (% within college/ % within OSU):   

58.3%/83.2%. 
2.2 – College of Business 2012-2013 six-year graduation (% within college/ % within OSU):  36.3%/55.9%. 
2.3 - The College awarded 801 bachelor degrees in 2013-2014.  
2.4 - The College awarded 85 master and four doctorate degrees in 2013-2014.   

Goal 3 – Increase Revenues 
3.1 – The College received research grant awards of $1,670,808 in 2013-2014. 
3.2 – 2013-2014 private giving revenue was $10,814,020.   
3.3 - The Business Solutions Group had contracts valued at $1,199,666.   
3.4 – The Close to the Customer Project had contracts for projects valued at $115,807. 


