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The Fourth Industrial Revolution: 

An era where only the most nimble companies will 
survive.

And only the workers who constantly re-educate 
themselves will continue to find jobs. 

Klaus Schwab of the World Economic Forum
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Factors that  shape education 

1. acceleration in the rate at which new technologies 
are adopted.

2. the ongoing disruption that these new 
technologies are causing to the economy.

3. increasing life expectancy means people will be 
working longer, many into their 70’s and 80’s.

Van Dam & Guidone, March 2018, BizEd
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Taken together, these trends indicate that workers 
can no longer expect to be employed at one or two 
firms for their entire careers, using skills they 
mastered in their 20s.

Van Dam & Guidone, March 2018, BizEd
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This means that institutions of higher education 
must be prepared to deliver the skills and 
experiences that will ensure that tomorrow’s 
workers are employable for as long as they want to 
hold jobs.

Van Dam & Guidone, March 2018, BizEd
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Higher education is entering 
a new age. 

Business schools must enter 
a new age as well. 
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We develop our students 
to be the kind of people 

we want to work for.
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Our Degree Programs

Undergraduate Degrees (Bachelor of Arts or 
Science)
Accounting, Business Administration (options in 
Digital Marketing, Entrepreneurship, International 
Business, Marketing, Merchandising Management, 
Retail Management and Supply Chain and 
Logistics Management), Business Information 
Systems, Design and Innovation Management 
(options in Apparel Design, Interior Design and 
Design Management), Finance, Management, 
Marketing, Merchandising Management

Master of Business Administration
Options in Business Analytics, Finance, Innovation 
Management, Marketing, Organizational 
Leadership and Supply Chain and Logistics 
Management

Ph.D. in Business Administration

By the Numbers

3,365
undergraduate students

188
graduate students

61
tenured/tenure-track faculty

27,000+
alumni worldwide

Our Major Employers

adidas, Amazon, Boeing, Columbia Sportswear, 
Daimler, Deloitte, Enterprise, FoodGuys, Intel, 
KPMG, MassMutual, Merrill Lynch, Moss Adams, 
Mutual of Enumclaw, Nike, Oracle, 
PricewaterhouseCoopers, Puppet Labs, Samaritan 
Health Services, Target, Zones, and more.
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Our strategy
to deliver the skills and experiences that will ensure 
that tomorrow’s workers are prepared:

Achieving Distinction
Reputation Enhancement
Regional Advancement

Student Success
Recruitment
Retention
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As a land grant institution, we are deeply committed 
to access and to serving the people of Oregon. 

Student Success: 
Recruiting
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Recruitment

• College of Business 
recruitment team

• Dean’s Academy
• Scholarships for students 

with financial need
• K-12 programming 
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Young Entrepreneurs Business Week
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Students enroll in college to prepare for ‘good’ jobs. 
But only 30 percent of Americans are engaged in 
their jobs. 

An unengaged workforce is an economic loss. 

2014 Gallup/Purdue Index:  It's Not 'Where' You Go To College, But 'How' You Go To College

Student Success: 
Retention
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Retention

• First year experience
• Second year experience
• Professional academies
• Retention scholarships
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Micro-enterprises
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#1 in the world for 
experimental accounting 
information systems 
research

#6 nationally for online 
education by U.S. News 
and World Report

Achieving Distinction: 
Reputation Enhancement

25th in the world for 
empirical supply chain 
research by the 2018 Supply 
Chain Management Journal

30th in the country (out of 
150) for research 
productivity in eight top-
tier management journals 
the 
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Reputation Enhancement

• Center of Excellence for Family 
Enterprise

• Center for the Advancement of 
Women in Leadership

• InnovationX: Center of Excellence 
for Innovation and Entrepreneurship

• Plans to launch centers focused on 
business analytics and the workforce 
of the future.
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Rambuta Remote Sensing
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Only 14 percent of all students who enter a 
community college both transfer to a four-year 
institution and earn a bachelor’s degree within six 
years. 

Achieving Distinction: 
Regional Expansion
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Regional Expansion

• Portland growth
• Regional alumni activities
• Deeper relationships with 

alumni/donors
• Relationships with regional 

community colleges
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Customized digital marketing training 
for E. & J. Gallo Winery
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“LEARNING ONLINE fits into my life’s demands. It allows me to spend 
time with the family and go to work because I’m not sitting in a lecture 
class. It allows me to attain the same goals without uprooting everyone’s 
life that we had established already.”
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We develop our students 
to be the kind of people 

we want to work for.
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Thank You.

business.oregonstate.edu

24


